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EUROPE DEMANDS BROADER BANDWIDTH

ccording to a report from the FTTH Council

Europe, improvements in broadband connectivity

speeds are having a direct impact on consumer
bandwidth usage, with demand per broadband home
growing at almost 20% per annum over the last five
years. The research, undertaken with Ventura Team
LLP, is believed to be the first of its kind to directly test
the hypoth of Nielsen’s Law of Internet bandwidth
against patterns of fibre and ADSL broadband usage in
Europe.

According to Joeri Van Bogaert (right), president of the FTTH
Council Europe, “everyone is familiar with Moore’s Law for
Computing, and Nielsen's Law takes a similar approach to
measuring Internet bandwidth. Whilst Moore sees computing power
grow sixty per cent annually, Nielsen states that the bandwidth
available to a high end user grows at fifty per cent per year. For the
first time, we wanted to find out if this increase in available speed is
true and is related to an increase in consumer demand and usage.”

In summary, the FTTH Council Europe report findings are:

@ European broadband speeds are rising at 50%+ per annum.
® High end broadband usage per home is growing at 20% per
annum.

@ FTTH broadband homes drive 3x more traffic than ADSL in
Europe.

The first part of the research tested Nielsen's Law from a
technology perspective. It was found that a decade after it was first
conceived, Nielsen’s Law is still working well as a guide to the trend
in broadband speeds, as the growth rate of 50% per annum held
true for all European countries evaluated.

Secondly, the study tested Nielsen'’s Law from a usage
perspective, examining European broadband traffic patterns across
a sample of 100,000 broadband homes using FTTH. The results of
this research show that high speed broadband usage is growing at
an annual rate of 20%.

To further qualify this
growth in user demand for
increased bandwidth, the
study compared fibre
broadband usage with
ADSL across four European
countries and found that
fibre homes currently d-ive
three times more traffic
than ADSL homes.
According to Floyd
Wagoner of the FTTH
Council Europe’s market
intelligence committee, this
rise in usage when fibre
networks are in use is
significant at this stage of market evolution. “Already there is a large
difference between the traffic used by ADSL and fibre users, and
this despite the fact that many of the mass market applications that
will realise the potential of fibre are not even available yet. We
expect this to increase significantly as fibre adoption continues to
increase across Europe and further services are developed with
fibre in mind,” he said.

According to Van Bogaert, the message is simple: “When
customers have faster connections they use them more. When
discussing FTTH business cases and investments, two basic
questions about bandwidth always arise: Who needs all that
bandwidth and what will they use it for? | think the findings provide a
compelling answer. For example, despite the advancement in the
motor industry, the average speed of today’s modern car is actually
unde- thirty kilometres per hour, but that doesn't mean that the driver
never exceeds this speed. The same can be said for broadband
usage; when the opportunity to utilise it to its full potential arises,
consumers grasp it with both hands.”
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