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Webinar 

• 20-25 minutes presentation 

• 15-20 minutes Q&A 

 

• Post your questions in the questions box of the webinar system 

• Relevant questions that are not answered during the webinar will be 

answered by email 

 

• The slides will be available for download after the webinar 

• The webinar is recorded and can be viewed as video-stream 

afterwards. The video will be available on the website of the FTTH 

Council Europe within one week 

• Slides and information about the availability will be sent to  

registered attendees by email 
 

The following presentation does not necessarily reflect the opinion of the FTTH Council Europe 



FTTH Council Europe 

Post your comments on the Webinar on Twitter: 

 

#ftthwebinar 
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1. Danish telco-utilities with FTTH    

2. Mind the Gap, Please! 

3. Why does transparency matter? 

4. Danish agreement on marketing of broadband 

speeds 

5. Implementation 

6. EU approach 

7. Q&A 
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Danish telco-utilities with FTTH 

 
 
 Homes passed ~ 900,000 
 Connections ~ 300,000 
 Internet, TV (IPTV, analog), VoIP 
 Entry level: 30/30, 50/50 Mbps 
 Line capacity: 100 Mbps, 1 Gbps 
 Guaranteed broadband speed 
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http://www.thymors.dk/
http://www.se.dk/
http://www.hef.dk/dk/hef_bredbaand/
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between advertised and effective speeds  
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The copper gap is growing 

Advertised speed 

Advertised speed 
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Fixed line broadband characteristics 
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Upload speeds – copper versus fibre 

13 
Source: NRA, July 2013 

Advertised speeds (Mbps), average – DSL, cable, FTTH and Fiber/LAN 
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 Highlight the advantages and value of FTTH  

 

 Focus on quality differences – it’s not only a price game 

 

 Better price comparisons – ‘value for money’:  

monthly subscription / download + upload = price per Mbps 

 

 Educate consumers – ‘superfast broadband’ is not  

necessarily superfast 

    

 Improve market position of new fibre entrants 

 

 

 

 

 

 

 

 

 
 

 

 

 

  

 

 

 

 
Why does transparency matter? 
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 Agreement between Consumer ombudsman, Consumer 

Council, telecom industry and energy association. 

(official translation) 

 

 Guidelines = soft law, compliance with Danish Marketing 

Practices Act / EU consumer and marketing law 

 

 All types of broadband are included: DSL, cable (coax),  

fiber and mobile broadband 

 

 Clear information on actual broadband speeds in all 

advertising, including internet, print media and TV  
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Danish agreement on marketing of 
broadband speeds (1) 
 
  

http://www.consumerombudsman.dk/Regulatory-framework/dcoguides/~/media/Consumerombudsman/dco/Guidelines/Marketing of broadband connections  Danish Consumer Ombudsman.pdf
http://www.consumerombudsman.dk/Regulatory-framework/dcoguides/~/media/Consumerombudsman/dco/Guidelines/Marketing of broadband connections  Danish Consumer Ombudsman.pdf
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 ‘Up to’ speeds are only allowed if minimum speed is not 

lower than half of the ‘up to’ speed. If not fulfilled, customer 

should have the option of cancelling 

 

 Clear information geographical restrictions on speeds 

 

 Clear information on upload speed 

 

 Clear information on bandwidth consumption for IPTV, e.g. 

‘4-6 Mbps per turned-on television’ 

 

 Minimum speed and bandwidth consumption for IPTV must 

be given with same impact, and in close proximity, to 

advertised “Up to” speed 
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Danish agreement on marketing of 
broadband speeds (2) 
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 Shared capacity (mainly cable): If speed is not guaranteed, 

the provider must clearly indicate the speed normally to be 

expected by the consumer, taking into consideration the 

number of users sharing the relevant capacity (contention) 

during normal period (7 am until 1 am) 

 

 Mobile broadband: 

o Speed marketed as expected speed, indicated as a 

speed interval (from/to) – ‘Up to’ speeds not allowed 

o Intervals based on statistical model 

o If speed can only be obtained during outdoor use, this 

fact must be clearly stated in the marketing with same 

impact as the information on the expected speed  
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Danish agreement on marketing of 
broadband speeds (3) 
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Summing up on fixed line broadband 

 

 

Up to 20/2 Mbps 
Minimum speed 10/1 Mbps 
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DSL 
DSL + IPTV 

 

 

 

Up to 20/2 Mbps 
Minimum speed 10/1 Mbps 

TV requires 2,5 – 4 Mbps 
   
 

  

DSL + IPTV 
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Implementation: DSL – Telenor 
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Implementation: DSL – TDC (incumbent) 
 
 

Guaranteed speed on DSL ! 

But only to 45% of population ! 
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Implementation: DSL + IPTV – TDC (incumbent) 
 
 

Minimum speed and bandwidth 

consumption for IPTV is not given with 

same impact, and in close proximity, to 

advertised “Up to” speed 
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Implementation: cable broadband – YouSee 
(TDC, incumbent)  
 
 

No information on expected speed based on shared capacity  
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Implementation: Mobile broadband – 3 (Hi3G)  
 
 

Expected speed interval, precondition: outdoor use 
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Implementation: summing up 
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EU recommendation on  
consumer transparency 

“…Given that BEREC's findings highlight a problem of effective 

consumer choice, I will prepare recommendations to generate more real 

choices and end the net neutrality waiting game in Europe. 

 

First, consumers need clear information on actual, real-life broadband 

speeds. Not just the speed at 3 am, but the speed at peak times. The 

upload as well as the download speed. The minimum speed, if 

applicable. And the speed you'll get when you're also watching IPTV as 

part of your triple-play bundle, or downloading a video on demand via a 

premium "managed" service. Plus, you should know what those 

advertised speeds typically allow you to do online…” 

Vice-President Kroes, May 2012 
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Connected Continent – Sept. 2013 
 
 Major discrepancies between advertised speeds  

and actual speeds on fixed networks 

 

 On average, consumers receive only 74% of the advertised headline 

speed they have paid for (SamKnows Phase 1 study, June 2013) 

 

 Solutions offered 

o Public and contractual information on average speeds during 

normal and peak times, data volumes 

o NRA will monitor QoS and impose minimum quality requirements, 

under Commission control 

o Consumers can terminate their contract if there is a significant  

discrepancy on advertised and actual speed  

 

 A step in the right direction but it will give providers to much 

room to suppress critical information on  vital quality aspects in 

advertisement  
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     EU declaration on broadband quality and speeds? 
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 Look at energy efficiency declarations on 

consumer appliances  

 

 Full transparency, ease comparisons 

 

 Educating consumers very effectively 

and has been a great success 

 

 Difficult to find a refrigerator today which 

is not “A” 

    

 Don’t forget data caps and latency!!! 

 

 

 

 

 

 

 
 

 

 

 

  

 

 

 



page 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

  

 

 

 

28 

Q&A 



www.ftthcouncil.eu 


